
Capabilities

Professional Summary
Graphic designer experienced in branding, digital and print design, website design, and marketing materials across 
corporate, freelance, and luxury retail environments. Skilled in creating cohesive visual identities and delivering 
creative solutions that support brand growth and customer experience.

Branding |  UI/UX | Motion Design | Web Design, Video Editing, Logo Development | Editorial Design | Typography  
Digital & Print Media | Marketing Materials | Creative Direction | Project Management | Customer Service

• Designed visual content for Clean Beauty influencers and brand campaigns
• Strengthened brand identity and visual standards across multiple projects
• Provided branding consultation supporting successful strategy development
• Redesigned websites to align with rebrand standards (Dosy7, Tonigee)
• Developed packaging systems and delivered cross-industry design projects

• Drove sales performance and elevated client experience in a luxury retail environment
• Led store operations including inventory, POS, and visual merchandising standards
• Acted as manager on duty when necessary, supporting daily store execution and team needs
• Trained employees on customer service, endearing outreach, warranty, and POS procedures
• Supported new hires while driving individual and team sales goals
• Managed ASYNC and BOPIS orders to ensure seamless omnichannel service
• Built and maintained brand partnerships and acted as liaison with marketing teams
• Developed and presented partnership proposals aligned with brand values
• Executed in-store events and brand activations (L’Occitane, SoulCycle, Anton, Pressed Juicery)
• Coordinated community and Stanford Shopping Center events
• Designed branded business cards across store locations consistent with visual identity

• Promoted from Part-time Stylist (Oct 2024) to Full-time Stylist (Jan 2025)
• Managed opening/closing, store security, and bank deposits
• Drove sales through clienteling and elevated customer service
• Personally contacted BOPIS customers, converting pickups into in-store sales
• Partnered with high-volume stylists to support shipping, styling, and client needs
• Trained employees on customer service standards and proper conduct procedures
• Maintained visual standards, inventory, shipments, and markdowns
• Acted as manager on duty, supporting team and POS operations
• Operated in a fast-paced luxury retail environment with flexible scheduling

•Supported boutique floor and stockroom operations across two locations
• Greeted and assisted clients on the sales floor to deliver elevated customer experiences
• Received, checked in, and processed merchandise in the stockroom to ensure accurate inventory flow
• Replenished and organized floor product to maintain consistent visual and merchandising standards
• Maintained cleanliness and overall presentation of merchandise and store environment
• Assisted with line control and client flow during peak traffic periods

• Created and managed social media content including reels, photography, and stories across platforms
• Finalized logo design, packaging, and branding assets aligned with brand standards
• Designed print and digital materials including posters, business cards, and partnership presentations
•Managed 20+ ambassadors including contracts, training, outreach, and product coordination
• Served as liaison for brand partnerships, overseeing outreach, contracts, events, and communications

Freelance Graphic Designer | May 2020-Present

Cuyana Client Experience Lead | August 2025-Present

Vince Key Holder | October 2024-August 2025

Vince Key Holder | October 2024-August 2025

Clean Beauty Kit Media & Partnerships | July 2020-August 2022

Professional Experience



• Print Marketing Collateral & Layout: Proposals, Presentations, Offering Memorandums, Marketing Brochures
• Infographic Design: Labeled Aerials, Graphs, Various Charts based on the provided Data
• Graphic Design: Redraw from Low Resolution File and also Drawn from Scratch - Floor Plans, Site Plan, Logos
• Collaborated with Marketing and Sales to meet deadlines; 90% print, 10% web

•Prepared challenge winning designs both web and print ready files for fulfillment, meeting tech/print standards.
•Ensured all artwork maintained standards of brand’s premium quality as well as the community artist’s intentions.
•Carried out all the activities needed for muliple product launches under tight deadlines such as review of the 
design, the revisions, font approvals, and artist contact all prior to being uploaded live on the comany’s website.
•Kept design files and folders clearly named, organized and accessible to necessary teams within internal servers
•Updated Trello and Google Docs for assigned designs and challenges, keeping track of all priorities needed by 
Merchandise Operations and/or other departments.

•Fufilled customer orders meeting both the productivity and quality expectations and created print ready files.
•Created the original artwork for customers (Illustrator) and corresponded with customers regarding their orders.
•Proofread customer designs, prepared and color corrected photographs (Photoshop) for optimal printing quality.
•Reviewed associate’s work to assess design quality and edits accuracy before sending the digital proof to customer.
•Worked collaboratively with customer service and print quality teams to ensure outstanding delivery to customers.

• Maintained and managed vehicle fleet operations and readiness
•• Used OLVIMS, SharePoint, LIMS-EV, EESOH-MIS, and Microsoft Office for tracking and reporting
• Supervised Materiel Control Shop’s procurement and issuance of vehicle parts and supplies
• Monitored maintenance budgets, contracts, tools, PMEL, and HAZMAT using Excel
• Managed inventory and storage of usable vehicle maintenance materials
• Conducted monthly facility safety inspections to ensure compliance and operational safety
• Served as unit safety liaison with base safety organization, ensuring adherence to safety protocols and standards
• Active member of Base Honor Guard, supporting ceremonial duties and official military events
• Recognized for deployment performance and OLVIMS accuracy and documentation standards

Marcus & Millichap Graphic Production Designer | May 2016-March 2018

Minted Assistant Merchandise Designer | January 2016-March 2016

Minted Design Associate | November 2015-January 2016

United States Air Force Vehicle Fleet Management Analyst | June 2006-June 2012

Professional Experience Continued

Education

Academy of Art University, San Francisco, CA

The Art Institute of The Silicon Valley, Sunnyvale, CA

Master of Art in Graphic Design | Feb 2016–May 2024

Bachelors of Web & Graphic Design | Aug 2012–Sept 2015 
Honor’s Society

669.245.9248 | info@leilasanjose.com
WWW.LEILASANJOSE.COM 

Leila San Jose
Graphic Designer

Technical Skills
Adobe Creative Suite | Photoshop | Illustrator | InDesign | Premiere Pro | After Effects | Adobe XD | Figma | HTML CSS  
JavaScript | Microsoft Office | Google Workspace

http://www.leilasanjose.com

